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Disclaimer 

With respect to documents available from this journal neither UTCB nor any of 
its employees make any warranty, express or implied, or assume any legal 
liability or responsibility for the accuracy, completeness, or usefulness of any 
information, apparatus, product, or process disclosed. 

Reference herein to any specific commercial products, process, or service by 
trade name, trademark, manufacturer, or otherwise, does not necessarily 
constitute or imply its endorsement, recommendation, or favouring by the 
UTCB. 

The views and opinions of authors expressed herein do not necessarily state 
or reflect those of UTCB, and shall not be used for advertising or product 
endorsement purposes. 
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THE IMPORTANCE OF LEARNING BUSINESS ENGLISH 
IN TODAY’S BUSINESS ENVIRONMENT 

Monica CONDRUZ-BACESCU 
Abstract: The paper emphasizes the importance of learning business English in today’s 
business environment. Employees who master English have a competitive advantage, being able 
to manage complex relationships and represent the company in a professional manner. 
Moreover, knowledge of English improves the ability to learn from various sources, from 
specialized literature to online courses, thus contributing to the continuous development of 
professional skills. Verbal and written communication is very important in business English. The 
best language learning applications are also mentioned in the paper. The conclusion of the paper 
is that learning English is a long-term commitment. It is also essential for success in today's 
global economy. By improving English skills, one can gain a competitive advantage, advance in 
career, and develop professionally.  

Keywords: business English; cultural aspects; verbal communication; written communication; 
learning applications 

Introduction  

In the era of globalization, English has become the lingua franca of 
international communication. Whether we are talking about negotiations, 
partnerships or cross-border collaborations, the use of English facilitates 
interactions and ensures the clarity of messages. Multinationals, international 
organizations and even startups need a common medium of communication, 
and English plays this essential role. 

Knowledge of English opens doors to new markets and opportunities for 
expansion. Companies that can communicate effectively in English “can 
expand their network of customers and partners, participate in international 
conferences and access valuable resources” (Gere, 2020: 32). In addition, 
employees who master English have a competitive advantage, being able to 
manage complex relationships and represent the company in a professional 
manner. 

For individuals, the ability to communicate fluently in English can accelerate 
career advancement. It provides access to leadership roles, international 
projects and the opportunity to work in various parts of the world. Moreover, 
knowledge of English improves the ability to learn from various sources, from 
specialized literature to online courses, thus contributing to the continuous 
development of professional skills.   
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Knowledge of English is a necessity in today's society. We use English at work, 
when traveling, in understanding information or even when we simply want to 
develop professionally by learning one of the most spoken languages in the 
world. Nowadays, most adults want to learn general English (especially to cope 
with real-life situations), but also business English: when adults want to 
actively participate in business meetings and negotiations, they instantly 
realize that they need business English.  

Business English certainly facilitates understanding cultural differences in 
different business environments, understanding and writing business 
correspondence correctly and, in general, focuses on situations characteristic 
of everyday professional activity. It is considered a special branch of general 
studies, due to the use of specialized vocabulary and jargon. A good 
understanding of the English language in general, as well as a deep knowledge 
of special forms, are necessary to successfully build a career in an international 
environment. “This knowledge is important for both written and oral forms of 
communication, such as e-mail, letters, phone calls, meetings, presentations 
and more” (Martin, 2008: 154). 

Business English courses focus on skills that apply to the workplace, on special 
vocabulary that students might encounter during telephone conversations, 
negotiations, meetings and also on general topics that arise in international 
business relations. There are an estimated 1,000,000,000 English speakers 
worldwide. Many factors come into play in this regard, which is why learning 
English has seen an exponential growth in recent years, and it all boils down 
to English being the global language in business, politics, international 
relations, culture, and entertainment for many countries around the world.  

Applying for jobs in a language other than the native language can be a very 
difficult task, requiring a good understanding of the prerequisites in that 
language. Not only does the content of a CV and cover letter differ, but so 
does the structure, terminology and writing style. In order to successfully apply 
for a job in another language, we need to be aware of all these differences. 
We should be aware of the key difference in the style and design used in 
English compared to our native language. In addition, we should be aware of 
the differences between US English and British English. In this article, we will 
explore why learning business English is important and how one can improve 
the language skills to succeed in the competitive world of business.  
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1. What is business English and how can we improve it? 

Business English is one of the special forms of the English language, containing 
the language most suitable and used in international trade, economics and 
finance.  In today’s global economy, students not only want to improve their 
ability to read, write, listen and speak English fluently, but they also want to 
be able to communicate in a way that will be recognized and appreciated by 
their counterparts in the international arena.  

Business textbooks and specialized teachers help not only learn the 
vocabulary, “but also understand the business concepts one is going through 
and then activate the language skills needed in this environment” (Livingstone, 
2004: 14). Instead of family and friends, the business English textbook 
contains topics such as: 

 global business culture or ethics; 
 organizations' perspectives on business issues; 
 opinions of managers from renowned companies on 

certain business issues. 

As such, business English is commonly used in the workplace or in the business 
world for: business meetings, sales presentations, negotiations, the broad 
spectrum of business correspondence, business reports, executive summaries. 

From this perspective, a business English course can be seen as a true training 
in which participants understand how all business functions are interconnected 
and thereby gain a broader perspective, even on the company they work for. 
In fact, there is no globally accepted definition of business English, but it tends 
to fall into three main categories: 

 Vocabulary  

Many of the words in English used in business are specialized and cannot be 
understood even by native English speakers who do not use them in the 
workplace. Thus, part of the study of business English is the study of 
vocabulary which can be: specialized or over-specialized depending on the 
activity or industry to which it is specific (banking, investment, import-export, 
oil, automotive, IT, etc.). 
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 Linguistic skills  

Another aspect is the study and practice of the linguistic skills necessary to 
perform various functions, such as conducting a meeting, negotiating or 
making a presentation in English. During a business English course, one goes 
through and discuss case studies with his/her colleagues and one will have to 
do at least a stand-up business presentation that one will choose from a list 
that the trainer will provide, as well as “other activities such as interview 
simulations, negotiation, drawing up a business plan or launching a product 
with the strategic decisions related to this process” (Rosenburg, 2019: 13). 

 Cultural aspects  

In addition to the technicalities of the language, in business English courses 
one has the pleasure of learning about certain aspects of the business culture 
of renowned companies or about the differences in business culture in various 
countries. This way one will be equipped for any unforeseen situation that may 
arise in the relationship with business partners. Keep in mind that business 
English “can also be taught to native English speakers who, like non-native 
speakers, need to understand the business concepts behind certain words or 
expressions” (Carey, 2020: 81). 

The pressure to speak English in the workplace continues to grow as more and 
more companies invest in the globalization of their teams. However, mastering 
a new language requires time and resources that many people – especially 
adults who are no longer in school – struggle to find. “In today’s digital age, it 
is increasingly easy to find excellent resources to improve English” (Francois, 
2021: 11). Business English focuses on the language and skills needed to 
communicate in the workplace. Here are some reasons why business English 
is important: 

 Globalization  

As businesses expand globally, they need employees who can communicate 
with customers, colleagues, and partners from different countries and cultures. 
English is often the common language used in international business 
transactions. 
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 Career advancement 

If one wants to advance in career, one needs to be able to communicate 
effectively in English. This includes writing emails, giving presentations, 
negotiating offers, and attending meetings. Learning to do this in English will 
definitely improve the career prospects. 

 Competitive Advantage  

If one can communicate effectively in English, one has a competitive 
advantage over the colleagues who cannot. This can lead to more promotion 
opportunities, job offers, and higher salaries. 

 Better Communication  

Good communication is the key to success in any business. If one can 
communicate effectively in English, one can avoid miscommunication and build 
strong relationships with clients, colleagues, and partners. 

2. How to Improve Business English  

Improving business English does not have to be difficult. Here are certain tips 
to help improve the language skills: 

 Read business articles and reports  

Reading business articles and reports can help one improve the vocabulary 
and grammar, as well as the understanding of business concepts and trends. 
One can find a wide range of business publications online, such as The 
Economist, Forbes, and Harvard Business Review.    

 Listen to business podcasts and webinars 

Listening to business podcasts and webinars can help improve listening and 
comprehension skills, as well as the knowledge of industry-specific vocabulary 
and new business ideas and practices. One can learn English from many free 
business podcasts and webinars, such as TED Talks Business.  
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 Practice writing business emails and reports  

Writing business emails and reports can help improve the writing skills, as well 
as the ability to communicate complex ideas and data clearly and concisely. 
One can use online resources to check grammar, spelling, and style.  

 Attend business English classes and workshops  

Taking business English classes and workshops can provide with specialized 
instruction and feedback from experienced teachers. One can find many 
language schools and training centers that offer business English classes.  

 Practice speaking with native speakers  

Speaking with native speakers can help improve fluency and pronunciation, as 
well as understanding of cultural nuances and idiomatic expressions. One can 
sign up for language exchange programs to find native speakers who are 
willing to practice their language skills. 

 Use language learning applications 

Language learning applications, such as Duolingo, Babbel, and Rosetta Stone, 
can help improve the language skills on the go. These applications offer 
interactive lessons, quizzes, and games to make learning English fun and 
engaging. 

 Watch business videos  

Watching business videos, such as TED Talks, can help improve listening and 
comprehension skills, as well as the knowledge of business concepts and 
trends. One can find many business videos online, such as on YouTube. 

3. Verbal and written communication in business English 

 Verbal Communication in Business English  

Business English is characterized by a specific vocabulary, which includes 
terms such as: ROI (Return on Investment), benchmarking, synergy, core 
competencies, income, turnover, profit etc. Familiarity with these expressions 
is crucial to navigate business conversations effectively and to understand 
relevant documents and reports.  
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Business communication requires clarity and precision. Commonly used 
grammatical structures include conditional sentences (“If-then” statements), 
passive structures to emphasize action and ways to express probability and 
necessity. Mastering these structures helps to formulate concise and effective 
messages.  

Business English emphasizes formality, precision and professionalism. Unlike 
general English, which can be more relaxed and informal, “business English 
requires a strategic approach to language to reflect seriousness and 
competence in a professional context” (Hafner and Miller, 2021: 56). It also 
involves a deep understanding of industry jargon.  

Business presentations require a clear structuring of information, supported by 
precise and articulate language. Starting with a strong introduction, 
maintaining a logical flow of ideas, and ending with a concise summary are 
essential. Practicing speech and using visual aids can enhance the impact of 
the presentation.  

In business meetings, it is important to use polite and formal language, to 
listen actively, and to contribute to relevant interventions. Punctuality, 
preparation, and the ability to articulate clear and well-argued points of view 
are key to success in such contexts. “Effective negotiation in English involves 
the use of persuasive, empathetic, and strategic language” (Lessig, 2021: 
123). Persuasion techniques such as appealing to common interests, 
presenting mutual benefits, and handling objections tactfully are essential. The 
ability to remain calm and argue logically can determine the outcome of a 
negotiation.  

Reading is an essential skill for learning English as it helps increase vocabulary, 
giving more confidence. Reading newspapers in English will not only increase 
the vocabulary, but will also improve grammar, writing and speaking skills. The 
good news is that English newspapers can be found anywhere in the world, 
and the articles are also available online, with the option to print them. 

 Written Communication in Business English  

Business emails should be clear, concise, and well-structured. It is essential to 
begin with a professional greeting, clearly state the purpose of the message, 
and end with a conclusion or requested action. Using a polite tone and avoiding 
excessive jargon are important to maintain professionalism.  
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Official reports and documents require close attention to detail and logical 
structuring. Headings and subheadings, tables, and graphs can help organize 
information. Clarity and precision are critical, and the use of appropriate formal 
and technical language is mandatory to convey credibility. A well-written CV in 
English should highlight the professional experience, skills, and achievements 
in a concise, easy-to-read manner. The cover letter should be personalized for 
each employer, emphasize the specific interest in the position, and reflect the 
ability to bring value to the company.  

To improve business-specific vocabulary, practical exercises such as reading 
specialist articles, participating in thematic discussions and using language 
learning applications are essential. Repetition and application in real-life 
contexts help to consolidate knowledge. “Specialized courses and interactive 
workshops offer valuable opportunities to learn and practice business English” 
(Rowles and Brown, 2019: 94).  

There are numerous online resources, including educational platforms, videos, 
podcasts and e-books, that can facilitate self-study. These resources allow for 
flexibility in the schedule and can be adapted to individual needs, helping to 
continuously improve Business English skills.  

Writing is a skill that can help remember the words and phrases one learns 
throughout the day. Whether one decides to write a tweet on X or keep a daily, 
weekly or monthly journal, the benefit of this is that one will be able to practice 
writing sentences with a special focus on grammar, punctuation, spelling or 
vocabulary. More importantly, one will be able to analyze grammatical 
structure to write about past, present, or future events. Writing in English is 
seen as a necessary skill for success in today’s global economy.  

4. Trends and developments in business English 

Learning a new language comes with challenges, including cultural and 
linguistic differences. To overcome these barriers, it is essential to consistently 
expose to the English language, interact with native speakers, and learn about 
diverse cultures and business customs. Pronunciation exercises, such as 
repeating and imitating native speakers, using speech recognition applications, 
and participating in conversation groups, can greatly improve fluency and 
pronunciation. Regular practice is the key to becoming more confident and 
articulate. “Confidence in using English in business contexts can be built 
through preparation, active participation in discussions, and ongoing feedback” 
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(Gilster, 2021: 47). Positive experiences and success in using English in various 
professional situations help build confidence.  

Artificial intelligence is playing an increasingly important role in English 
learning, providing personalized learning solutions and real-time feedback. 
Educational AI-assisted learning platforms allow users to develop their 
language skills in an interactive and efficient way.  

The future of English in the global business environment looks promising, with 
a continued demand for advanced language skills. As globalization advances, 
“English will remain an essential element of international communication, 
facilitating cooperation and innovation in various economic sectors” (Watson, 
2018: 31). 

5. The best language learning applications  

A few decades ago, one would have had to carry around a pocket dictionary 
to help with simple translations. One can still do that today, but if one loses it 
or forgets to pack it, one would probably have a hard time talking to people 
who do not speak the language. Today, one can read books about the 
language one wants to learn, take online courses, watch videos on YouTube. 
However, one may not always be able to carry all those books, which makes 
it harder to learn wherever one is. “With a language learning application, one 
can quickly learn a few words, phrases, or sentences in another language right 
from the mobile device” (Young, 2013: 102). Unlike pocket dictionaries, these 
applications are easy to integrate into the routine wherever one is and can 
learn a foreign language without going to classes.  

Here’s a list of the best language learning applications that will help learn a 
new language without getting into the deep waters of grammar: 

 Duolingo   

Duolingo is a free and engaging language learning application that helps one 
learn a new language at his/her own pace. In fact, one study found that 34 
hours of use on the application is the equivalent of a semester of university 
language classes, which proves how effective the application’s bite-sized 
lessons are. With personalized lessons and exercises that adapt to the learning 
style, one can learn and review vocabulary with ease, get instant grades, and 
earn points for correct answers.  
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